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Subgroup Adjusted* Error Range

All adults +/- 1.2 percentage points

Children 2-17 +/- 1.6 percentage points

Ages 2-11 +/- 2.0 percentage points

Ages 12-17 +/- 2.8 percentage points

Ages 18-24 +/- 3.7 percentage points

Ages 25-39 +/- 2.2 percentage points

Ages 40-49 +/- 3.0 percentage points

Ages 50-59 +/- 2.9 percentage points

Ages 60+ +/- 2.5 percentage points

White, non-Hispanic +/- 1.2 percentage points

Black, non-Hispanic +/- 3.1 percentage points

Asian/Other, non-Hispanic +/- 3.4 percentage points

Hispanic (any race) +/- 2.7 percentage points

Asian, non-Hispanic +/- 4.6 percentage points

Other, non-Hispanic excluding Asian +/- 5.0 percentage points

<25K HH income +/- 2.5 percentage points

25K-<50K HH income +/- 1.9 percentage points

50K-<75K HH income +/- 2.3 percentage points

75K+ HH income +/- 1.5 percentage points

Male +/- 1.4 percentage points

Female +/- 1.4 percentage points
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ABOUT THE MPAA
The Motion Picture Association of America, Inc. (MPAA) serves as the voice and advocate of the

American motion picture, home video and television industries. Its members include: Walt Disney

Studios Motion Pictures; Netflix, Inc.; Paramount Pictures Corporation; Sony Pictures Entertainment

Inc.; Twentieth Century Fox Film Corporation; Universal City Studios LLC; and Warner Bros.

Entertainment Inc.
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